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Resources for Other Road Safety Issues
• Traffi  c Injury Research Foundation. National Education Program on Drinking and Driving – 

www.changetheconversation.ca

• Traffi  c Injury Research Foundation. Young and New Drivers Resource Centre –
 www.yndrc.tirf.ca

• Traffi  c Injury Research Foundation. Driver Behaviour and Vehicle Safety Features – 
www.brainonboard.ca

• Transport Canada. Overview of Road Safety Issues in Canada - 
http://www.tc.gc.ca/eng/motorvehiclesafety/tp-tp15145-1201.htm 

• Canadian Council of Motor Transport Administrators – Issue specifi c publications on 
distraction and cell phones, drugged driving, alcohol impaired driving, aging drivers, and 
pedestrians. http://ccmta.ca/en/publications/road-safety-research
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